Semantic
SEO x GEO

Synergy

Schema, entities, clusters — location-aware SEO for Al.
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1. Why regular SEO isn’t enough for Al-driven search

e |IMs & SGE need context, not just keywords
e Without structure, your content becomes invisible in

Al answers
e Location signals get lost without proper geo-
tagging
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2. The Semantic GEO Stack

e Schema Markup — Structured data for clarity
e Entities = Connect topics to known concepts
e Topical Clusters — Build thematic + local authority
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3. Make your data readable for both bots & Al

e Use LocalBusiness, Event, Place, etc.
e Add geo-coordinates and service dred
e Mark up products, FAQS, reviews

"@context"."https://schema.org",

im n

"@type"."LocalBusiness”,
"name” : Example Company,

"address”.123 Main Street, Anytown,
"geo" {

"@type”."GeoCoordinates”,
letitude: 40.7128,

Llongitude:-74.0060



4. Turn keywords into connected knowledge

IGenerative engines don't index pages, they predict

answers.
Those predictions are shaped by prompts, patterns,

and previous content.
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5. Become the Al's “go-to” source

e Create pillar content for your main service/topic
e Build supporting articles answering sub-questions
e Interlink with context-rich anchors
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6. Al + GEO = Higher Visibility Everywhere

e SGE-ready content with rich context
e Featured in Al answers & knowledge panels
e Dominates local & global SERPs
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Ready to make your
content Al + GEO smart?

Start with a structured schema, entity mapping, and
tightly connected topical clusters.

Your future customers — and the Al bots — will thank you.
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